“Lady Truffle”: the “pink” side of truffle truffes

Theme: 10 - Marketing
Position in the Value Change: Marketing &

0
Incredlble Consumers

Innovation Networks for Cork, Resins & Edibles Factsheet type: Practice

Keywords

edible mushrooms

Rural area

truffle hunting

NWEFP

Wild Mushrooms & Truffles

Scale

Local

Photo credit; Elisa loni

Context

In the Umbria region (central Italy) truffle hunting represents a key element of local traditions, where
numerous inhabitants are truffle hunters, both as a hobby and as a professional activity. Only in the
Northern part of the region, in the valleys called “Alto Tevere” and “Alto Chiascio”, with a total population of
around 135000 inhabitants, truffle picking permits are more than 2200.

Objective

In Italy, the collection of truffles is considered a professional activity mainly for “males”. The “Lady Truffle”
initiative, founded by Elisa loni, sales manager of a renowned Umbrian truffle company, aims to unhinge
this tradition, promoting the hobby of truffle hunting among women, and, in some cases, supporting the
transformation of this hobby in a real profession.

Results

The main objective of the “Lady Truffle” initiative is the creation of a brand for the truffles collected by local
women. The initiative aims to create new job opportunities in rural areas (Umbrian Apennines), with
another important goal: raise awareness among local women about the possibility of becoming truffle
pickers, undermining traditional preconceptions. Some results of the activities of promotion of truffle
hunting among local women are already there, such as the increase in the female component in the
requests for truffle picking permits. In 2019, around 20% of new picking permits in the northern Umbria
were released to women.
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